
Social Superstar Spotlight 

Green Events, LLC: Local Sourcing and Support of the Arts Program 

 

 When two avid runners with a passion for 

sustainability join forces, the possibilities are endless. That 

became apparent in 2011, when Ron Baker and Lisa Sinclair 

founded Green Events, LLC; a local organization that owns 

and manages athletic events in a sustainable way, and 

specializes in zero waste foot races that give back to the 

local community. According to Baker, the Green Events team 

believes “environmental and human wellness go hand-in-

hand.” That is why their focus is on the triple bottom line; an organizational structure that concentrates 

on environmental stewardship, economic vitality and social wellbeing alike. 

 

          A great example of Green Events’ creative triple bottom line mindset is the system they developed 

managing the Fort Collins Firekracker 5k. When organizing the first event on Independence Day 2011, it 

became clear that a big hurdle was going to be recruiting volunteers. Green Events took this challenge 

head on, developing a creative solution with a positive social impact. They sought volunteer participants 

already associated with local non-profits, and enticed them by offering a portion of the race proceeds to 

their organization. This system effectively leveraged a group of engaged volunteers from an otherwise 

isolated sector of the local community. In 2013, their strategy proved to be a success when 75 volunteers 

representing four different non-profits helped to put on the Firekracker 5K with a record-breaking 98% 

waste diversion! 

 

         Green Events also supports local sourcing of the arts by commissioning local artists to create prizes 

in the form of pottery; a creative and personalized award runners love to receive. Baker and Sinclair take 

local sourcing a step further by hosting a contest for students interested in designing a race logo. The 

winning student then receives a prize for their contribution to the race. 

 

         Baker and Sinclair have some friendly advice for organizations interested in having a stronger social 

impact; rely on your passion. “Passion is a necessary ingredient. Passion for our values keeps us going” 

insists Baker. He also suggests looking into existing community resources and to be creative when 

figuring out how to utilize them. “You need to come up with something new, unique, and fun to get 

people interested and to get your employees involved.” 

 

         It’s clear that this Social Superstar will continue to develop innovative solutions that transform 

standard races into environmentally-conscious, enjoyable events for the entire community. Fort Collins 

looks forward to what they have in store next! 

 

http://greeneventscolorado.com/

