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Why Social Media?

Nonprofit organizations hold a unique place in the social media world — backed
by donations, for the better good, and full of storytelling opportunities. But ...

EMAIL & WEBSITES STILL RULE:

Nonprofits said
their most

88 % important
communication

tools were
email and
websites,

This may have to do
with the fact that for
many nonprofits
(47%), the pinnacle of
engagement is a
donation which is
facilitated by email or
website,

47"

https://nonprofitquarterly.org/2014/03/13/social-media-nonprofits-engaging-with-community/
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Why Social Media?

For nonprofits, social media is growing 3x faster than email.

AVERAGE NUMBER OF FACEBOOK FANS

100,000 200,000 300,000 400,000 500,000 600,000
e Email grew o I —
11% in past Environmental —— 150k
year Health | |88k —
e Facebook intemationa! | BN
grew 42% Rioh NN
Wild/Animal ~ 126k
e Twitter Welfare
Hunger/ & q4k
grew 37% Poverty |
Cultural 215k
Large
Medium -._

2015 Social Media Benchmark Study: Small, medium (100K - 500K), large based on email subscribers
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Which Social Media Platform?

- In a HubSpot survey of small-to-medium non-profits in the U.S., here’s the
breakdown of the top 10 social networks used by non-profits:

1. Facebook (98%)
2. Twitter (~70%)
3. LinkedIn (~55%)
4. YouTube (~45%)
5. Pinterest (~25%)
6. Instagram (~15%)
7. Google+ (~15%)

8. Flickr (~10%)

9. Tumblr (~5%)

10. SlideShare (<5%)
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http://blog.hubspot.com/marketing/nonprofits-social-media-marketing-data#sm.0000wnkixpkbldcqv7c1tcgqt5ja0

Global Active Users

e Facebook has 1.50
billion global active
users ...

e ...and they own
WhatsApp,
Messenger, and
Instagram.

April 2016, statista.com

Facebook

WhatsApp

Facebook Messenger

QQ

WeChat

QZone

Tumblr

Instagram

Twitter

Baidu Tieba

Skype

Viber

Sina Weibo

LINE

Snapchat

Yy

VKontakte

Pinterest

BBEM

LinkedIn*

1,000

1,590


http://statista.com

Which Social Media Platform?

Don’t spread yourself too thin. Go where your audience and the opportunity is.

i @& o B

1.59 Billion 1 Billion 800 Million 400 Million

on Facebook each month on WhatsApp each month on Messenger each month on Instagram each month

Instagram Usage Among Key Demographics

GENDER AGE

’ 18-29 53%
22% 29%

MEN WOMEN 50-64 -11%
B+

2015 Social Media Benchmark Study: Small, medium (100K - 500K), large based on email subscribers ca I Ia ha n c re e k



Average Monthly Minutes, U.S.

Age 18-34 Digital Audience Penetration vs. Engagement of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Dec 2015
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What is the Goal?

Fundraising

Brand
recognition

Donor
recognition

Share news
about our...

Share news
about the ca...

Volunteer
recruitment

Employee
recruitment

20% 40% 60% 80% 100%
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http://blog.hubspot.com/marketing/nonprofits-social-media-marketing-data#sm.0000wnkixpkbldcqv7c1tcgqt5ja0

What is the Goal?

Reach? Impressions?

What's the difference between impressions and reach?

Impressions are the number of times a post from your Page is displayed, whether the post is clicked or not.

People may see multiple impressions of the same post. For example, someone might see a Page update in
News Feed once, and then a second time if their friend shares it.

Reach is the number of people who received impressions of a Page post. Reach might be less than
impressions since one person can see multiple impressions.

Good for awareness, but passive.
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What is the Goal?

Riegel and 3 others at @ Callahan Creek.
Published by Eric Melin [?] - April 27 at 11:21am - Lawrence - @

- - Callahan Creek added 4 new photos — with Cecilia

A mention? This morning's nonprofit breakfast was for Boys & Girls Club of Lawrence!
Alissa Bauer, Colby Wilson, and Kenita Jarrett came to talk about all the
great programs they have for local kids to exercise their minds and bodies -

A Comment? and all proceeds went to the club! Donate here: http://bgclk.org/donate/

A share?

Illustrates advocacy.
Better. More active.
More personal.

Making emotional connections.
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What is the Goal?

Only 18% said a retweet or comment was the goal.

47% said the “pinnacle of engagement”

1s a donation.

https://nonprofitquarterly.org/2014/03/13/social-media-nonprofits-engaging-with-community/
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Why is this tough?

The reason is pretty simple: When people are scrolling through posts, say, on
Facebook, it's incredibly rare for them to decide to click away to some outside website

— let alone an outside website that's asking for their credit card information.

a" teCh CO”Sldered TECH, CULTURE AND CONNECTION
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http://www.npr.org/sections/alltechconsidered/2015/12/02/458008461/a-click-too-far-why-social-media-isnt-that-great-for-fundraising

One Tactic: “Donate Now” button

eeeee |TE 11:22 AM 70 W)

National Multiple Sclerosis Society

ﬂ Kris Stang Home

[=) Update Status & Add Photo / Video

s  Create Evemt . .
P — National'Multiple

T Ferrier ek AN ~ Sclerosis Society @

donation will go to the American Cancer Society. - Terms Apply

What's on your mind?

merican i h : - g
‘A erican Cancer Society shared Non-Profit Organization
2 14 minutes ago @

10 = s23 $100 $2%0 Other: §  Inter Amount

[ vext JETRRY DONATE >

7 mutul! friends
@ Add Friend
it &l - »es
) Like Save Share More
7 Whose birthdays will you Facebook © 2012
3 9 English (US) - Privacy - Terms - Cookies
nv E o
20+
o]
204+ v
Donate to the American Cancer Soclety
3 Help save more birthdays and finish the figh
’ l';]""n! cancer
e G1 hubspot.com/marketing/facebook-introduces-donate-now-button-for-nonprofits#sm.0000 kbldeqv7eitegqtsjao
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http://www.npr.org/sections/alltechconsidered/2015/12/02/458008461/a-click-too-far-why-social-media-isnt-that-great-for-fundraising

“Donate Now” Ideas

Design a cover photo that points people to it.

n Search for people, places and things

¥ Donate Now
Ol

@ ExampleiNonprofitsis |
| 15 oo

4

(0]
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“Donate Now” Ideas

Tell stories with an emotional connection
that illustrate specifically how the money

is used to change lives.

Spotlight people whose lives have

been affected.
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“Donate Now” Ideas

Segment your audience and run highly targeted campaigns.

Interest targeting, behavior, demographics, job

title, friends of people who like your Page

Create Custom Audiences of current donors

Mirror existing donors in your system

Credit or Debit Card PayPal

Facabook will save your payment information for future purchases. You can
always remove or manage this information in your account settings.

= Do oves
vss EER
Card Number Expiration Security Code O
Biling ZIP Coge Country

United States

How much would you like to give?

$10 n $50 $100 $

Donation amount: $25.00 USD

callahancreek



But Tactics Aren’t Enough

So What Do | Do?

Converting donors is less about persuasion and more about relationship building—
much like dating. You wouldn’t whip out an engagement ring or ask someone to move
in on the first date would you? You’'re at the get-to-know-you stage, where you’re both

learning about who the other is and whether you want to take further steps.

The same principles apply to the organization/supporter relationship. Rather than
asking for money right away, create other methods of engagement or “conversations”
that give supporters a chance to get to know your organization and build an emotional
attachment to your work and mission. Then, by the time you’re asking for cash, it isn’t

such a hard sell.

http://blog.hubspot.com/marketing/challenges-facing-nonprofit-marketers-in-2016
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http://blog.hubspot.com/marketing/challenges-facing-nonprofit-marketers-in-2016

Back to the Goals - One Uniting Strategy

Building community helps reach all of these goals.

Fundraising

Brand
recognition

Donor
recognition

Share news
about our...

Share news
about the ca...

Volunteer
recruitment

Employee
recruitment

0% 20% 40% 60% 80% 100%
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Building Community - Content Mix and Strategy

Table 1. Content Analysis of Nonprofits’ Facebook and Twitter

Facebook Twitter
Engagement goals = Code type (25 nonprofits) (23 nonprofits)

News and updates 218(29.0%) 171 (24.8%)

Information Education, tools 113(15.1%) 84 (12.2%)

Media 47 (6.2%) 29 (4.2%)

Other organization 29 (3.8%) 73 (10.6%)

. Conversation 24 (3.2%) 54 (7.8%)
Community

Giving recognition and thanks 44 (5.8%) 59 (8.6%)

Live posting 37 (4.9%) 46 (6.7%)

_ Event 162 (21.6%) 74 (10.7%)

Action
(all for action 78(10.4%) 100 (14.5%)
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http://nonprofitquarterly.org/2016/04/25/social-media-effectiveness-for-public-engagement-an-example-of-small-nonprofits/

Building Community - Content Mix and Strategy

Non-Profit 1. Appreciation
Social Media recognize your donors,

Strategy supporters, volunteers,
and employees

2. Advocacy

engage and share with
the content of others
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http://blog.hubspot.com/marketing/nonprofit-three-as-social-media-ht#sm.0000wnkixpkbldcqv7c1tcgqt5ja0

Content Mix and Strategy - How Often?

How Often Nonprofits Communicate

TWITTER UPDATES

Multiple times a day FACEBOOK UPDATES EMAIL NEWSLETTERS DIRECT MAIL
At least once a day Monthly NEWSLETTERS
EMAIL APPEALS Quarterty®
Quarterly DIRECT MAIL APPEALS

” Twice ayear

"V‘ .w;.\\&

o .
Nonprofit
Marketing

Guide.com
- = Em

npmg.us/2016
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http://npmktgd.leadpages.co/leadbox/140479173f72a2%3A10c2b9e73346dc/5730450056151040/?subdomain=npmktgd

Content Mix and Strategy - When to Post

Notifications Insights Publishing Tools Settings Help -

When Your Fans Are Online Post Types Top Posts from Pages You Watch

Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.

DAYS
154,586

TIMES

callahancreek



Content Mix and Strategy - What Kinds of Posts?

When Your Fans Are Online Post Types Top Posts from Pages You Watch

The success of different post types based on average reach and engagement.

Show All Posts v Reach [ Post Clicks B Reactions, Comments & Shares
Type Average Reach Average Engagement
29
B¢ video 1,867 =4

.‘ Shared Video 1,765 ?2

w
(o))

E Photo 1,276 93

callahancreek



Content Mix and Strategy - What Kinds of Posts?

Page Messages Notifications ) Insights Publishing Tools Settings
Overview Pages to Watch
Lik Compare the performance of your Page and posts with similar Pages on Facebook.

ikes
Reach Pages to Watch helps you compare the performance of your Page and posts with similar Pages on Facebook.
Page Views Add Pages to get started.
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Content Mix and Strategy - What to Post?

04/26/2016
2:23 pm

04/25/2016
4:.06 pm

04/25/2016
9:32 am

04/22/2016
2:22 pm

04/21/2016
10:05 am

04/20/2016
12:26 pm

04/20/2016
10:23 am

04/19/2016
4:54 pm

To celebrate the birthday of our f
avorite British import (Ben Smit

S Our own Josh Lake competed Fr
iday night at The Bottleneck for t

What you don't know about click
s COULD KILL YOU. How to ma

|

.;&-_..; It's that day once a year when th
B e street outside our office is con

Proud of new client work for We
star Energy: Kansas ranks 6th in

s VP, Chief Strategy Officer Jan-Er
ic Anderson speaking to J420 Pr

Two more key insights from Ben
as he presented F8 takeaways t

Have you ever had a creative pr
oblem so tough that you couldn't

u]

u]

u]

@

al

@

B

1.9K

1.1K

457

686

542

560

1.4K

149
38

42
34

32
22

27
1

20
14

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post
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Content Mix and Strategy - What to Post?

All Popular Posts Past 30 days

O Your latest posts are looking good, keep it up!

Recent Most Popular Least Popular All Posts
Most Retweets
Monday 11t Most Likes
Most Replies
Most Clicks - o
De: 'ssibility + engagement with civic
life Most Reach ew http://buff.ly/1S5PCo8
10:01 AM via Web
1 8 Retweets 1 4 Likes 0 Mentions 45 Clicks
Sunday 17th April

More #job openings & internship opportunities!
http://buff.ly/22AlAsp #aafkc #kciabc #amakc #kcdma
#kcbma

30 Days ~

322k Potential

callahancreek



Content Mix and Strategy Examples

QuOteS fI'OIIlZ UNICEF

21 hrs - @

"I was drawing the moon because | like it when it shines at night. I'm using
all these pencils to give the moon colour. My name is Rashida Bangura and

. Supporters | am six-years-old. When I'm big | want to be president." Thanks to Unicef

Sierra Leone for sharing.

e Those who benefit

e Testimonials

ifr Like ¥ Comment < Share ﬂ'

http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Quotes from:
e Leaders

e Authors

e Organization

callahancreek



http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Event posting;:

Based on holidays
Local
National

Tell stories

American Red Cross It's National Volunteer Week! We honor the 330,000+ Red Cross volunteers who
so generously serve their communities -- volunteers like the Devyn, James and Sherri Brown, who
responded as a family to the flooding in Missouri earlier this year. Want to get involved in your
community? Visit redcross.org/volunteer

Like (385) - Comment (12) - Share -+ 13 days ago

callahancreek


http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Spotlight donors/volunteers:

American Red Cross Every wondered what a day-in-the-life looks like for our staff in Service to the

Armed Forces (SAF)? Check out this Q&A with Jonathan Glenn, SAF regional program manager at the
naval station in Rota, Spain.

What Red Cross Service to the Armed Forces Work Looks
Like in Spain -

redcrosschat.org * You may be a long-time blood donor, a
disaster volunteer or a proud CPR-trained citizen. But how much do
you know about our work with United States Armed Forces across

the world? For Red Cross Month, we have a Q&A with Jonathan
Glenn, Service to...

Like (76) + Comment (1) + Share *+ 1 month ago

Varsha Clare, Daniel Ryan +74

callahancreek


http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Donor of the week?

3 Zero Percent at The Signature Room at the i Like Page
' 95th
December 8, 2014 - &

Our featured fresh-food-donor of the day is The Signature Room at the
95th! "Our mission is to be a restaurant Chicago looks up to... we want to
be leaders in the community," says General Manager Angela Aspito.

Many thanks to Angela and the rest of her team for working with us to
provide nutrition, dignity and care to under-resourced communities. Watch
this short video created by a group of Loyola students to see the direct
impact of our partnership. (cc: Thresholds)

Wasted | Zero Percent Partners
with The Signature Room to Help
~ End Hunger in Chicago

B YOUTUBE.COM

Like - Comment - Share - Buffer

https://blog.bufferapp.com/social-media-non-profits

callahancreek


https://blog.bufferapp.com/social-media-non-profits

Sidenote: Pro Tip

T

Display YouTube links on Facebook
like they're native Facebook videos

Phantomhq

49 mi

what a typical YouTube share looks like

>

Like

Comment

People Are Awesome 2015 #1 - Best
GoPro videos!

Compilation of best GoPro videos of 2015! People are

awesome! People are amazing! People are incredible!

People are insane! People are unbelievable! Only

co0
OUTUBE.COM

Share

Welcome to YT2FB
E l?h»a‘r?tor‘nhq

What a yt21b share looks like !

VS

YouTube - People Are Awes%me 2015 #1 - Best
GoPro videos!

oy Like P Comment « Share c'

callahancreek



Content Mix and Strategy Examples

Positive stats:
e Showcase change

e (reate movement

o Inspire sharing B T | St |
| ‘ tig b th ‘d

Avoid “guilt marketing.”

Py World Wildlife Fund @World_Wildlife - Apr 10
1 For the first time in 100 years, tiger numbers are on the rise
WWF  wwf.to/1Q21gAb #doubletigers

http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Respond to world events. NICEF

Thought leaders
News sources
Milestones

Progress

April 22 at 1:46pm - @

"The world is now watching - you'll either be lauded by future generations,
or vilified." Leonardo DiCaprio's momentous speech to world leaders at the
Paris Climate Agreement signing at the United Nations today.

Leonardo DiCaprio (UN Messenger of Peace), High-

level Signature Ceremony for the Paris...
WEBTV.UN.ORG

il Like » Comment « Share A v

DO 12k Top Comments ~

http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Content Mix and Strategy Examples

Trendjacking — with a personal touch.

e Shared experience

e Nostalgia

e Go beyond issue.

e People talking
to people

NATIONAL sm‘l’.lNG DAY

Nancy G. Brinker and Susan G, Komeh

~f sssss gkomen FOLLOW

293 likes

gkom Sb g n be the b
pp ystem| f eed. L
cele b all siblin g d ay in h f
N le ngDay! H owh y
siblin g s been h e for you theyears?
#SusanGKoem breastcancer

cristinaacruz 4 @jimenaacruz

jobrien61 For Caitin&Jillian WS G
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Sidenote: Pro Tip

Uploader HD for Instagram

By ThinkTime Creations LLC
Open the Mac App Store to buy and download apps.

) L
y /\A ]
-

View in Mac App Store

$4.99

Category: Social Networking

Updated: Jan 19, 2016

Version: 1.0.2

Size: 10.1 MB

Language: English

Seller: ThinkTime Creations LLC
2016 ThinkTime Creations

LLC

Rated 4+

Compatibility: OS X 10.8 or
later, 64-bit processor

Customer Ratings
Current Version

Y% %% 58 Ratings

All Versions:

Y% %k 59 Ratings

Description

The first and only app in the app store that can upload high-resolution, non-square pictures to Instagram from your
Mac!

Uploader HD for Instagram Support» _..More

What's New in Version 1.0.2

Fixed the bug that caption with special characters may fail to upload.

Screenshot

@  Uploader MO for isstageam  File  Edt  Melp

Uploader HD for Instagram

Upload high-resolution photos
to your Instagram account

Square or non-square, however
you want it!

Super convenient cropping tool

callahancreek



Content Mix and Strategy Examples

Reach out,
message influencers,

form partnerships. LAST CHANCE

e Message before campaign

a

e Geton board e | @

e Launch together

A World Wildlife Fund @World_Wildlife - Apr 23
Time's running out to participate in #AppsforEarth. Together, small
WWF  actions make big change.

http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Sidenote: Pro Tip

TweetDeck

New Tweet == Great Content @calahan.... Slmpllcny

3 WINRaE

From TAXI ¢ A 3 % Panama paper trail goes online with

TAXI| Piatinum-plated, tequila frosted
doughnut that is too pretty to eat
ow.ly/qLg53001M6K
pic.twitter. com/STt?uSOOCK

| Robert Caruso

3.8 8 Amazing Reasons Why #Instagram REUTERS
* And Twitter's Changes Are Good For
You via @SocialMediaHats
thesocialmediahat.com/news/8-
amazing...

Ad Age .

Creativity Pick: @ATT is the Death
Star in @TMobile's "Un-carrier" saga
bit.ly/272Vgnd
pic.twitter.com/QtwghpPXNZ

massive searchable database
cnet.cof276k0s8
pic.twitter.com/FktjcwieXl

Reuters Tech News @Rcu

Startup looks to connect breached
data with those facing likely fraud
reut.rs/1SXIsRq
pic.twitter.com/SiINS6JkfOC

e

Creativity Editors @cre

US agency employment was hlghest
in December since the early 2000's.
Learn more with Datacenter.
bit.ly/1q2hU50

=% employees/clients ac

Product Hunt c .

The Axon Suit is a full-on Vrtual
Reality suit that feels real @
producthunt.com/ftech/axon-suit
amp.twimg.com/v/8678c504-381...

Tommy Kelley @

.@brewslave, @ashleytippin is doing

TLC impressions on the porch. | just

hope she doesn't start your shoes on
fire while you're out of town.

Sally Holman-Hebert :
Those homemade chocolate chlp
cookie ice cream sandwiches that...
instagram.com/p/BFKudjgjZkzy...

Sally Holman-Hebert @ S
What a happy Mother's Day! My
sweet people treated me like a
queen...
instagram.com/p/BFKtkoKDZi-R...

Sally Holman-Hebert @
Total carb day! Unconventional
choices, but this is what sounded...
instagram.com/p/BFKs4ALDZhbH...
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;// ManagekFlitter

Clean-up Your Twitter Account

Sidenote: Pro Tip

Unfollow

You've discovered 1,199 people who are not following you back — Tweet this

Not Following Back @ I

No Profile Image S 0 Q Page | 1 2 SR ... [ 12 next >

Non-English
Select All Accounts

Inactive
Charlotte Wake @Charlotte\Wake5 8h ago 8,372nd

Mala es la droga, peor su ausencia.

Fake (Spam) <

Following Ratio 4

) Haydn Davies @hayzeuslazarah 5 May 8,371st
Talkative/Quiet 4 LE_‘} @keeneTV @MattGoldberg @adamchitwood lve just listening to your
. podcast. Please check my Netflix shows into movies bit.ly/1TFXPg4

Influence <

er Unfollow/Follow 4
Jesse jara @jess9923 13m ago 8,370th
| liked a @YouTube video youtu.be/3ESAOSb2UYQ?a Modern Baseball

Manage Muted Users “Wedding Singer" (Live at the Rolling Stone Australia Office)

Everyone You Follow

Emily EF @emilyorthoclase 2 May 8,369th

RT @1followernodad: My best quality is probably how | admit to more minor
character flaws to distract from the truly horrific ones that I'v...

callahancreek



Content Mix and Strategy Examples

Keep 1t simple.
e Clean message

e Simple positivity

PRIORITIZE
NAGG]

HEALTH

callahancreek


http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Sidenote: Pro Tip

I - NOT

ABEY ‘
ALLWHO < KILIMANJAR \
WA Esli_
es e ORK HARL
1 [ UR
A
JUR
!
'/, / L
. /,,
NOT
ALLWHO y
_ WANDER -~ /
- A RE| s]v X L/ ,,
,‘“":‘“'tzf.?"“"

i ... .'!u' slatlilobiek
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Sidenote: Pro Tip

mea Fle Undo Redo Help Nochanges made WE'VE GOTTIMEFOR  Share Download . Make public

I
G '8 WE'VE GOT TIME

Add subheading for a few questions.

Add a little bit of body text

N

THE N l\m ﬁncbl kxv@.

IIIIII

Sn l| &m COPENHw ><@’
= |

o SAN NABHS
AGOH FAIRY

FLASH

wosniEs STORES S A 68
pises NYG SD08

Carpe """ speliE 10 a new page
Dlelh et - Flappy ;
Seize th PRACTICE »_// Lie w 4+ Fit

MAKES__
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Sidenote: Pro Tip

File e Undo Redo Help Nochanges made

\Lw | l' E valoads

.n
. y o

1200px x 1200px - Untitled Design  Share ~ Download ()

) > "” FRIDAY APRIL 22

AT THE BOTTLENECK 9PM ALL AGES

P}

US AIR GUITAR M-
CHAMPIONSHIPS <

>.¢<0 .

‘Sﬂﬂ e Thread
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Content Mix and Strategy Examples

Visually define |

the impact of a
donation.

JUTHT A VOLUNTEER W,/ PPE

NGIDENT MA\IAGEM[NT
TRAINING FOR 1 VOLUNTEER

T00LS, TACTICS & T FCHNIQUES
TRAINING FOR T VOLUNTEER

DEPLOY A STRIKE TEAM
DULD A FORWARD OPERATING BASE

ram#sm.oooownkixpkbldeqvzeiteggtsjao
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http://blog.hubspot.com/marketing/5-communication-strategies-to-grow-your-nonprofits-monthly-giving-program#sm.0000wnkixpkbldcqv7c1tcgqt5ja0

Recycle, Reuse, Repost

e Examine success metrics

e Repost at different times

e Experiment

=
Z10Nrs -

"I was drawing the moon because | like it when it shines at night. I'm using
all these pencils to give the moon colour. My name is Rashida Bangura and
| am six-years-old. When I'm big | want to be president." Thanks to Unicef
Sierra Leone for sharing.

ifr Like ¥ Comment < Share ﬂ'
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http://www.thenerdynonprofit.com/inspiration-from-best-nonprofit-social-media/

Sidenote: Pro Tip

€ buffer

Accounts

9 SceneSt«

' Callahan_Cre
o Twitter

\ \J aafkc
' Callaha
<L AGWC

c-ﬂb .
Faceboo
il Connec

Content = Schedule I

Analytics li Settings &

Schedule for this Twitter profile

€ You've set up 11 posting times across 3 posting schedules.

So, when would you like your posts to be sent? Schedule Timezone
Choose your timezone, schedule your times and
we'll make sure your posts are sent out even when
you're asleep! You can customize your schedule

for each profile. timezone?

Chicago, IL - United States

Change all 7 profiles and pages to this

Perhaps keen for 24 hour time? You can change it here.

Every Mon, Tue, Wed, Thu Every Fri x Every Weekend x

New Posting Schedule

Monday Tuesday Wednesday Thursday

Post at these 5 times Every Mon, Tue, Wed, Thu :

0 5 00 s AM 3

11 5 33 3 AM 5
X 02 § 18 3 PM ¢
05 s 20 + PM 3
07 5 4 5 PM 3

callahancreek



Sidenote: Pro Tip

€ buffer

Accounts +

e

Nudgesl

c
. W
J

Callahan_Cre
Twitter

AGWC

Faceboo

Content = Analytics 4li Schedule Y Settings &
ir
Queue a Contributions Posts RSS Feeds 9 Create Images With Pablo
Tomorrow Shuffle 23
3 Steps to Rejuvenate your #SocialMedia via Y ‘_‘” :}-;
@SceneStealrEric http://buff.ly/1rtGyh2 #smckc i g‘_ 3
#aafkc #smclk Q —
v ws

10:00 AM (COT) via Web

Good news for #brands who've had their
#Facebook #video downloaded & shared by
another Page: http://buff.ly/TWGobkN

11:33 AM (CDT) via Web

Simplicity in action, doing good for people. Hard to
believe it's never been done before:
http://buff.ly/1q8cEx]

2:18 PM (CDT) via Web
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Sidenote: Pro Tip

€ buffer

All Popular Posts Past 30 days

o Your latest posts are looking good, keep it up!

Recent Most Popular Least Popular All Posts
Most Retweets
Monday 11t Most Likes
Most Replies
Most Clicks - o
De: 'ssibility + engagement with civic
life Most Reach ew http://buff.ly/1S5PCo8

10:01 AM via Web

1 8 Retweets 1 4 Likes

Sunday 17th April

More #job openings & internship opportunities!
http://buff.ly/22AlAsp #aafkc #kciabc #amakc #kcdma
#kcbma

0 Mentions 45 Clicks

30 Days ~

322k Potential
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Sidenote: Pro Tip

Compose and plan your
post in the Buffer
dashboard or mobile app.

Receive a push notification
through the Buffer mobile
app at the scheduled time.

{

Select 'Open in Instagram’
to view your photo and
paste your caption.

Complete and share your
post from the Instagram

app.

callahancreek



2016 Content Trends // Video continues dominance

In 2016, consumer viewing
habits continue to move away
from TV, toward streaming
video.

e Consumer video will account
for 80% of all Internet traffic E

by 2019.

e Shoppers who view videos are |
1.8 times more likely to Videos Reach More Fans

: on Facebook
purchase than non-viewers.

e Facebook generates 8 billion
video views a day.

e Video posts have 135% greater
organic reach than photos.

callahancreek

or.fb.com, Socialbakers.com 2015 study, Adobe 2015 video study


http://investor.fb.com

2016 Content Trends // Video continues dominance

Tips for 2016 Video Success

o Start with an arresting visual. You have 2 seconds to catch their attention.

« Make it short.
« Make sure the storytelling works for silent viewing.

« 85% of Facebook video views happen with the sound off. Use onscreen text and/or auto-
captioning (on Facebook mobile).

 Logo and/or call to action first, not last.

« Create a seamless call to action, again, depending on your goal. Click-through? Sign up?
You're telling a story. Let the user supply the ending.

b

y..
——




2016 Content Trends // 360 Photos/Video

- Facebook rolled out 360 in the News Feed for everyone in June.

callahancreek




2016 Content Trends // 360 Photos/Video

Facebook rolled out 360 video in the News Feed for everyone in June.

« Easy to create: Use iOS camera, 360 photo app, or consumer 360 cams

callahancreek



2016 Content Trends // Live-streaming

[
secee T 1:20 PM 100% (-
Cancel AJ+
i .
A‘ Write Something...

Protesters depand climate
justice.in Paris.

PUBLIC - &

? Kevin Lin Thanks for being there

QW E R u P IEEEENODEE p Srengote g romrne, g
A'SDF GHJK.L ASDFGHUJK.L B S cood pont. o e

@ Alex Cornell Wow great interviews

4 Z X CVBNM & S | 1 1111 K >

123 0 space return space m

< J C J O
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2016 Content Trends // Live-streaming

e Majority leadership
called recess and
stopped C-SPAN
feed

e C-SPAN started
broadcasting
Facebook Live and
Periscope feeds from
inside the sit-in.

Rep. Scott Peters
@RepScottPeters

Don't worry. We came prepared. 4 Iil
twitter.com/cspan/status/7...
4:42 PM - 22 Jun 2016

4« 13608 2082

U.S. HOUSE SIT-IN PROTEST ON GUN LEGISLATION

LIVE Facebook Video from Rep. Beto O'Rourke (D-TX) CSPAN

C pan.org

SR HOUSE CAMERAS ARE NOT PERMITTED TO SHOW SIT-IN

ey CSPAN

@cspan

W Follow

C-SPAN has no control over the U.S. House TV cameras. Now
showing a @facebook live from @repbetoorourke.
2:51 PM - 22 Jun 2016 - Washington, DC, United States

4« 413516 515
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2016 Content Trends // Live-streaming

As users’ desire for community and powerfully shared

experiences increases, live video streaming has gone
mainstream.

Nonprofits can effectively use this for breaking announcements, behind-the-
scenes looks, event broadcasting, live broadcasts “from the field,” Q&As,
crowd-sourcing feedback, how-tos, etc.

« Automatically archived on the Page

« Can be edited, re-purposed as a video ad, and embedded
« Periscope rolled out live broadcasts within Twitter timeline.
« Twitter debuted live broadcasting last week with Wimbledon.

« Google Hangouts & Meerkat are becoming also-rans in this market.
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2016 Content Trends // Live-streaming Broadcasts

‘Q Home , Moments Q Notifications ’v‘ Messages L 4 Search Twitter Q

Live @ Wimbledon Day 9

Tweet about #Wimbledon@,

VES /SIN
STE / SAF

Waqas ur Rahman @\WakasRahman - 3m
reshl / Shvedova through to the quater-finals #V/imblado L

Fiona da Wabbitt “cocolechat - 3m
Just noticed Herbert/Mahut came through a tough QF in 4 sets. #\/Wimbledor L 3

* Jorge @jorgesilva_20 - 3m
Watching Wimbledon is making me wanting to go play some tennis but idk bout
playing in this 100 degree weather

Brought to you by
Damien O'Meara @ damien_omeara - 3m
Shortly on @drivetimerte, @rogerfederer post his remarkable #\Wimbledon &, QF

E=rl ESPN €2 @espn ‘ Wimbledon { @Wimbledon :
win while we'll be live to @CGaryMorantt at #E0

Watch live coverage on ESPN: http://www.espnplayer.com/espnplayer/console

Rochelle spiderxmilk - 3m
Roger Federer has never lost a Wimbledon semifinal. This is his eleventh. | want
to die.

e Real-time comments
e Hashtag pre-populated for

o Baseline Sports @BaselineSports1 - 3m
€asy trendlng Baseline The longest match in professional #ennis history was the 2010 #Wimbledon &
o o first round match between John Isner and Nicolas Mahut.
e Twitter closed a deal with )

NI

NFL in April
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2016 Content Trends // Facebook Lead Ads

Quick way for mobile users to sign up for recurring donations, subscribe to emails, etc.

Early adopters reported 4x reduction in cost per lead, 3x increase in # of leads.

7 swon @ oo

Lalne Fast, Chvis Burna, Nicole Gregory and
Tom Basnd 1 Dot & Bo,
VA OxnaBe
K Jossihadii
Weloome! Dot & B0 & & 84008 507 GB0AW " TS you }:{1)

v for you home: Ungue Dosgrs & epiring ideans at

Furnture Collectons: Modern desgns for
Goary room - Dot & Bo

£33 U,
PP g /. Graham Patorson
. e
n .| e

graham@grahamscafe . com

Subscribe
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2016 Content Trends // Facebook Lead Ads

Call-to-action button
1S customizable
(Subscribe, Sign Up,
Apply Now,

Learn More, etc.)

Ad itself is
customizable (Image,
video, slideshow,
carousel)

3-6 Months

callahancreek




2016 Content Trends // Facebook Fundraiser Pages

Revolves around one

specific event like an
Event Page, but -
instead that event is a DYBrsteR Thor Future

Fundraiser for World Wildlife Fund @

fundraiser with a
goal.

Nonprofit describes
campaign, donors can
give money right on
Fundraiser Page, and
invite others to join
the cause.

3
DONATE
] 5 S 100
-~
et « - M8 455 people joined this

callahancreek




2016 Content Trends // Facebook Fundraiser Pages

Progress Bar at top gives

campaign urgency. o

& Syrian Refugee Crisis

B

’ﬂ Eric Eriksson

| just donated and you should, too. Together we can
make a real difference for Syrian refugees.

If user shares the Page, the
Donate CTA button is included,
making it easier to join cause/

. S rian Refu ee Crisis|
donate directly from the shared y mgrps@
post. o > r 2 &
Page is easily updated with video, e fﬁfﬁliiﬁﬂ?i?ws
photos, links, updates on goal, P——— s357
CommentS, all focused On HOW MUCH WOULD YOU LIKE TO DONATE?
campaign - to spur discussion. S0 ;s s 100 o | o
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Facebook For Nonprofits - Launched in Feb 2016

- = facebook for nonprofits

Tools and\uﬁg to helpiyou

build your commurg

Get Raise Activate
Started Awareness Supporters
Follow e«»
LEARN MORE LEARN MORE LEARN MORE

nonprofits.fb.com callahancreek



http://nonprofits.fb.com

How to Create
Targeted Facebook
Ads

@benasmith
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Spend Less, Reach Better Prospects

It’s about:

« Shifting focus from mass reach to smaller, better audiences.

« Using smart, data-driven targeting.

« Maximizing budgets - large or small - and paying to reach only the people
you want to reach.

e Optimizing messaging.

 Aligning goals with outcomes for meaningful results.

callahancreek




Why Facebook?

 Quality of targeting and reporting.

 Instant deployment.

« Ease of optimization.

« Mobile friendly.

« People not pixels.

« Efficient and affordable.

« FEase of use.

callahancreek



Why Facebook?

Instagram Advertising Solutions Support the Following Objectives

f=_,  Clicks to Website =,  Mobile App Installs

f' ."‘ « Send peaple to important f' ‘." « Get peaple to install yous
."' f' sections of vour websitoe ‘.“ _." mnaobile app
T « Available Ac Formats T « Available Ad Formats
hoto, Video, Carouse Yhoto, Video, Carouse
., Video Views .. Mass Awareness*
'f. m' ..o"‘ L I" | & '.|21'~,' usi ) ',‘ilii'v”- 'f‘ '. "-': . 4! VO MAass awvarenoess 1o a
A A sroad audience with
e { Available Ac Fo ts: Video . J _
e e —f quarantecd impressions

anc ;".l|71'.";'?"'r" i in the top ad

vosition of Instagram's feed

« Avallable Ac Formats

2hoto, Video, Carousoe

‘Available through Insertion

Ordor only. Contact yvour

sales partner tar availability

What's even more exciting is that Facebook integrated all custom
audiences, pixels and retargeting tools for Instagram. What does this
mean? Audiences you have previously created within Facebook

are now available on Instagram! You don’t have to worry about
embedding yet another pixel or losing any data. callahancreek



Ways to Advertise on Facebook

Boost Post Ads Manager
Easy and accessible - simply facebook.com/ads/manage
click “Boost Post” in the . .
lower right corner of any Better targeting options,
post on your page’s timeline. more control over who,

when, how much.

Reporting and audience
insights.

Power Editor

facebook.com/ads/manage/
powereditor

Must use Chrome browser.
Advanced toolset plus

ability to deploy
unpublished posts.
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Ways to Advertise on Facebook

Ads Manager
facebook.com/ads/manage

Better targeting options,
more control over who,
when, how much.

Reporting and audience
insights.

callahancreek



Facebook Ads
Manager

callahancreek




Facebook Ads Manager

facebook.com/ads/manage

P Ben Smith
Edit Profile

FAVORITES

za) News Feed
5) Messages
L) saved

Bl Ads Manager

) facebook

callahancreek




Facebook Ads Manager

'i Facebook Ads

Manage Ads Account Settings Bllling Power Editor 4 Tools v
&+ Account: v Search | v | | Filters = Last 30 days
You can place ads on Instagram for Page post engagement, website clicks, website conversions, moblle app Installs, and video views.
Spent Last 7 Days Your Ad Set Has Ended
$800.0 Your boosted post ended. It reached 6,869 people and
00.00
got 207 post engagements.
$0.00 [ —_— - - - - I
kg e e o n a2 Today 1of8 >
All Campaigns * + Create Campaign Columns: Performance * Breakdown = Export ¥
Campalgn Name Delivery - Results Reach Cost Amount Spent Ends
[ @) Active 8.860 142,640 $0.20 $1,780.58 Tomorrow
f jagen | Per Post Engaqge
[ @) Active 10,449 147,867 $0.12 $1.207.77 May 6, 2016
f gagement Per Post Engage
[ @) Active 6,287 125,856 $0.14 $802.05 Mar 30, 2018
f jagen | Per Post Engaqge
[ @) Active 204 30,742 $1.30 $382.73 Mar 18, 2016
f gagement Per Post Engage
[ @) Active 1,117 29,047 $0.20 $227.51 Mar 19, 2018
f Jagern | Per P I Engage
[ @) Active 373 13,047 $0.40 $182.28 Mar 26, 2018
| gagement Per Post Engage

callahancreek



Campaign Structures

Each campaign corresponds to a single
advertising objective, like driving
* website traffic.

Campaign

You can set a budget and a schedule for
. + eachof your ad sets, and organize each
": set by audience segment — i.e, people
= who live near your store.

Each ad set can feature multiple ads
featuring different images, text, links or
video. You will still define creative,
targeting and bidding for each of your
ads.

facebook for business

You create a campaign aligned to
a single, specific objective.

The Ad Sets represent the
audiences you want to reach in
the campaign.

Test different photos, links,
videos or copy to better optimize,
based on what resonates.
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Getting Started

n Facebook Ads

Manage Ads Account Settings Bllling

You can place ads on Instagram for Page post engagement, website clicks, website conversions, moblle app Installs, and video views

Account

Spent Last 7 Days

£500.

J JB Je 0 amn ) ) Tocay

Fower Editor

Tools »

Search

-

Your Ad Set Has Ended
Your boosted post ended. It reached 6,869 people and
got 207 post engagements.

':l Ben

Fllters =

e‘ v Help
Create Ad

1of8 >

All Campaigns * ¥ Create Campaign

Campalgn Name

Active

Active

Active

Active

Active

Active

Results

8.860

10.449

6,287

204

Reach

142,640

147,867

125,856

30,742

29,947

13,947

Performance «

Cost

$1.30

on AN
$0.20

$0.49

Amount Spent

$1,780.5

$1,207.7

$802.05

$382.73

$227.51

$182.28

8

-
!

Breakdown «

Export v

Ends

Tomorrow

May 6, 2016

Mar 30, 2016

Mar 18, 2018

Mar 19, 2016

Mar 26, 2018

callahancreek



Getting Started

Choose the objective for your campaign

Boost your posts

Promote your Page

Send people to your website

S& AD SET

Audience Increase conversions on your website
Budget & Schedule

Get installs of your app

Increase engagement in your app

9: Reach people near your business

Raise attendance at your event

Get people to claim your offer
Get video views
Collect leads for your business [ NEW |

Increase brand awareness [ NEW |
- —
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Getting Started

Who do you want your ads to reach? Help: Choose Your Audience

NEW AUDIENCE ~*

Audience Definition

Custom Audiences 0 Browse

Create New Custom Audience... /\ Your audience

I / selection is fairly
Locations @ | Everyone in this location ~ S __— broad.
=1 ‘ . Audience Detalls:
== ADSET S .
« Location:
@ United States o United Siates
Audience o Age:
@ Include « o 18-85+
Budget & Schedule
Add Bulk Locations...

Potential Reach: 190,000,000 pecple
Age® | 18+ -| 65+~

Gender 0 “ Men Women

Languages 0

Detalled Targeting @ INCLUDE people who match at least ONE of the following ©

Suggestions  Browse

Exclude People

Connections @ | Facebook Pages ~

Exclude people who like your Page «

Save this audience
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Getting Started

How much do you want to spend?

Budget g | Daily Budget * <25 nn
$25.00 USD

Schedule n Run my ad set continuously slarling today

* Sel a start and end dale

S& AD SET Start 3/13/2016 @  3:05PM
4/13/2016 & 3:05P
Audience —nd (Pacific Time) Lol

Budget & Schedule

Your ad will run until Wednesday, April 13, 2016.
You'll spend up to $775.00 total,

Optimization for Page Likes - W Ir a ( \
Ad Delivery o f K

Bid Amount @ * Automatic - Let Facebook set the bid that helps you get the

most Page likes at the best price

Manual - Enter a bid based on what Page likes are worth to

you

When You Get Chargddhpression (CPM)

O More Options

Ad Scheduling @ Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

More Options
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Getting Started

S& AD SET

Audience
Budget & Schedule

callahancreek




Step One: Creating the
Campaign
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Setting the Campaign Objective

Choose the objective for your campaign Your campaign objective should match your
advertising goal - what you want to
accomplish with your ad.

Boost your posts

Promote your Page

The objective you select can impact both the

Send peopie o your wetisits format of the ad created and the type of
Increase conversions on your website aUdieIlce it,S dlsplayed to.
Get installs of your app Examples.

Increase engagement in your app

Selecting “Send people to your website” will
8. Reach people near your business reach users more likely to click on your ad.

Raise attendance at your event

Selecting “Get people to claim your offer” will
Get people to claim your offer create an ad with a coupon or special deal.

Get video views

Collect leads for your business [ NEW |

Increase brand awareness [ NEW |
"
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Setting the Campaign Objective

Boost your posts:

Promotes an existing post on your
business' Page. Effective for
increasing engagement on your
post and getting people seeing,
liking, commenting on and sharing
your Page content.

Promote your Page:

Optimizes your ad to reach people
in your audience who are likely to
take the action of liking your Page.

Send people to your website:
Optimizes your ad to reach people
who are more likely to click thru to
your website or other desired
destination.

Raise attendance at your event:
Promotes a Facebook Event.

Get video views:
Creates an ad that includes
embedded video.

Increase conversions on your
website:

You'll need to add a piece of code
to the HTML on your website to
track conversions and desired
outcome - for example, how many
people saw your ad and went on to
purchase. Your ad will be optimized
to reach people in your audience
who are most likely to convert.

Reach people near your
business:

Targets people in and around your
local community by setting a radius
around your business. Optimal for
increasing in-store sales or foot
traffic and building local
awareness.

Get people to claim your offer:
Creates an ad with a coupon,
discount or other special deal. You
can also decide how many people
can claim your offer.

Collect leads for your
business:

Create a form for people to sign
up, opt-in or to request
information from your business -
newsletter opt-in, price estimate,
product demos etc. Mobile
optimized, prep-populated
response forms.

Increase Brand Awareness:
Optimizes ad delivery based on a
combination of reach and dwell
time to connect with people in
your audience who are most likely
to view and recall your ad.

Get installs of your app:
Links to the app store where
people can install your app.

Increase engagement in your
app:

Send people to specific areas in
your app.
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Step Two: Creating the Ad
Set Target Audience
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Defining Your Audience

Who do you want your ads to reach?
NEW AUDIENCE ~

Custom Audiences 0 f m Audie Browse

Create New Custom Audience...
Locations @ | Everyone in this location ~
United States
@ United States

@ Include «
Add Bulk Locations...

Age® 18~ |-| 65+~

Gender 0 “ Men Women

Languages 0

Detalled Targeting @ INCLUDE people who match at least ONE of the following ©

Suggestions | Browse

Exclude People or Narrow Audience

Connections @ @ Facebook Pages ~

Exclude people who like your Page «

Save this audlence

Help: Choose Your Audience

Audience Definition

/\ Your audience
/ selection is fairly
I broad.

Snacifin Rraad

Audience Detalls:

s« Location:

o United States
= Age:

o 18-65+

Potential Reach: 190,000,000 pecple

Targeting and
scheduling options
will vary based on the
objective you define.

Today, we’ll walk
though all possible
options.
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Using a Custom Audience

Who do you want your ads to reach?

NEW AUDIENCE ~

Custom Audiences 0 : Browse

Create New Custom Audience...

Locations @ | Everyone in this location ~

! ted States
@ United States
@ Include «

Add Bulk Locations...

Age 0 18« |-| 65+~

Gender 0 “ Men Women

Languages @  ©

Detalled Targeting @ INCLUDE people who match at least ONE of the following ©

Suggestions | Browse

Exclude People or Narrow Audience

Connections @ @ Facebook Pages ~

Exclude people who like your Page

Save this audlence

Help: Choose Your Audience

Audience Definition

/'\ Your audience
/ selection is fairly
I broad.

Snanifin Rrand

Audience Detalls:

s« Location:

o United States
s Age:

o 18-65+

Potential Reach: 190,000,000 pecple

Custom Audiences are
created by importing
customer emails or
phone numbers to
match against
Facebook accounts.

Use the Custom
Audience function to
target existing
customers or contacts.
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Setting the Location

Who do you want your ads to reach? Help: Choose Your Audience

NEW AUDIENCE ~

Audience Definition

Custom Audiences 0 f istom Audier Browse
reate New Custom Audience... Your audience °
— )\ seciniia Location can be set to
Locations @ | Everyone in this location ~ R . .
ry Qiate Audience Detalls: Country’ State’ Clt}]’ le
"0 Unted saten + Locaon: code, a specific address

o United States

o e - | " e or by placing a pin on a

Add oyl coctione

Snacifin Rraad

Potential Reach: 190,000,000 peopie map .
Age 0 18« |-| 65+~

Gender 0 “ Men Women

Languages 0

Detalled Targeting @ !NCLUDE people who match at least ONE of the following ©

Suggestions | Browse

Exclude People or Narrow Audience

Connections @ @ Facebook Pages »

Exclude people who like your Page «

Save this audlence
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Setting the Location

Options to both “Include” and

@ Lawrence, Kansas =« 10mi v

“Exclude.” Sy
| @ Main St, Eudora, KS. United States + 5mi ~
Multiple locations, and “Include” and [0 e ~
“Exclude” can be combined. 7 e o v
C— Q

@ Drop Pin
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Setting the Location

You can also select to target Everyone in this location ~
users based on where they live,
their realtime location, or as Everyone in this location:

out-of-town visitors. People whose home or most recent

location is within the selected area.
People who live in this location:

People whose home is with the
selected area.

People recently in this location:

People whose most recent location is
within the selected area.

People traveling in this location:

People whose most recent location is
within the selected area but whose
home is more than 125 miles away.
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Setting Age, Gender and Language

Who do you want your ads to reach?

NEW AUDIENCE ~

Custom Audiences 0

Create New Custom Audience...

Locations @ | Everyone in this location ~

@ United States
@ Include =

Add Bulk Locations...

Help: Choose Your Audience

Audience Definition

/\ Your audience
/ selection is fairly
I broad.

Snacifin Rroa

Browse

Audience Detalls:

s« Location:

o United States
= Age:

o 18-65+

Age® 18~ |-| 65+~

Gender 0 “ Men Women

Languages @ = 3

Potential Reach: 190,000,000 pecple

Detalled Targeting @ !NCLUDE people who match at least ONE of the following ©

Suggestions

Exclude People or Narrow Audience

Connections @ @ Facebook Pages ~

Exclude people who like your Page «

|

Save this audlence

Browse

Narrow your audience
by age, gender or
language.
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Detailed Targeting

Who do you want your ads to reach?
NEW AUDIENCE ~

Custom Audiences 0 : Browse

Create New Custom Audience...
Locations @ | Everyone in this location ~
United States
@ United States
@ Include «
Add Bulk Locations...

Age 0 18« |-| 65+~

Gender 0 “ Men Women

Languages @ =

Detalled Targeting @ INCLUDE people who match at least ONE of the following ©

Suggestions | Browse

Exclude People or Narrow Audience

Connections @ @ Facebook Pages ~

Exclude people who like your Page

Save this audlence

Help: Choose Your Audience

Audience Definition

/\ Your audience
/ selection is fairly
I broad.

Snanifin Rrand

Audience Detalls:

s« Location:
o United States

= Age:
o 18-65+

Potential Reach: 190,000,000 pecple

Search or browse
detailed targeting criteria
by demographics,
interests and behaviors.

Target people who match
at least one of the
targeting criteria
specified.
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Detailed Targeting

Detailed Targeting: Demographics, Interests, Behaviors

Facebook Signals Third-Party Signals
« Profile Data « Offline Purchase Behavior
. Status Updates e Online Purchase Behavior
e Check-Ins e Loyalty Card Data
e Likes and Interests » Census, Surveys, Public Records
e Video Views « Facebook Third-Party Data

Partners: Datalogix, Epsilon,
Experian - Can include
transaction-level household
purchase data
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Detailed Targeting

Demographics:

Batenls Suggestions Browse
Parents
14,001,300 peopie
Parents Demographics > Parents >
Moms > Moms of grade school
Parents kids
Description: People whos
Parents activitie r
are mon
Parents
Source: U.S consumer data on
Parents where consume op, how
they shop. whal products and
brands they purchase, the
Parents publications they read, and their
demographic and psychographic
Parents attributes.
Report this as inappropriate
Parants
Who They Work For:
L]
walmart| Suggestions = Browse
Walmart
1,889,338 people
walmert Demographics > Work >
Employers > Walmart
Walmart
Description: People who listed
their employer as Walmart in
Walmart their Facebook profile
Walmart |
Walmart
Walmart
walmart
Report this as inappropriate
Walmart

Lifestyle Spending:

Restaurant]

Mid-r © restaurant

Restaurant

Restaurant

restaurant

restaurant

Restaurant

Restaurant

Restaurant

Restaurant

Suggestions Browse

3,991,100 people

Behaviors > Purchase behavior
> Purchase types > Restaurant >
Fine dining

Description: Indwviduals who
are high spenders at high end
restaurants

Source: MasterCard -
anonymous, aggregated
transactions data

Report this as inappropriate

Specific Spending Habits:

Doa Food

Dog Food

dog food

Dog Food

Dog Food

Dog Food !

Dog food

Food

dog food

I food

Suggestions Browse

10,372,300 people

Behaviors > Purchase behavior
> Pet products > Dog food and
producls

Description: People in
households that are heavy
buyers of dog products

Source: Loyally card and
transaction-level househoid

erage across all product
calegories

Report this as inappropriate
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Detailed Targeting

Who do you want your ads to reach?

NEW AUDIENCE *

Custom Audiences 0 f istom Audier Browse

Create New Custom Audience...

Locations @ | Everyone in this location ~

@ United States

@ Include =
Add Bulk Locations...

Age® 18+ - 65+~

Gender 0 “ Men Women

Languages @ | Entera

Detalled Targeting @ !NCLUDE people who match at least ONE of the following ©

Suggestions | Browse

Exclude People or Narrow Audience

Connections @ @ Facebook Pages »

Exclude people who like your Page «

Save this audlence

Help: Choose Your Audience

Audience Definition

/\ Your audience
selection is fairly
I / broad.

Snacifin Rraad

Audience Detalls:

s« Location:

o United States
= Age:

o 18-65+

Potential Reach: 190,000,000 pecple

Use “Exclude” and
“Narrow” to layer
multiple targeting
criteria.
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Existing Connections

Who do you want your ads to reach?
NEW AUDIENCE ~

Custom Audiences 0

Create New Custom Audience...

Locations @ | Everyone in this location ~

United States

@ United States

@ Include =
Add Bulk Locations...

Age® 18~ |-| 65+~

Gender 0 “ Men Women

Languages 0

Exclude People or Narrow Audience

Detalled Targeting @ !NCLUDE people who match at least ONE of the following ©

Suggestions

Browse

Browse

Connections @ @ Facebook Pages ~

Exclude people who like your Page «

Save this audlence

Help: Choose Your Audience

Audience Definition

/\ Your audience
/ selection is fairly
I broad.

Snacifin Rraad

Audience Detalls:

s« Location:

o United States
= Age:

o 18-65+

Potential Reach: 190,000,000 pecple

Optional: Narrow your
audience based on
whether or not they're
connected to any of
your Pages, Apps or
Events.
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Saving Your Audience

Who do you want your ads to reach?

NEW AUDIENCE *

Custom Audiences 0

Create New Custom Audience...

Locations @ | Everyone in this location ~

@ United States

@ Include =

Add Bulk Locations...

Age 0 18 » - 65+ w
Gender 0 “ Men | Women
Languages @ | Entera

Detalled Targeting @ !NCLUDE people who match at least ONE of the following ©

jra |

Exclude People or Narrow Audience

Connections @ @ Facebook Pages »

Exclude people who like your Page «

Suggestions

Browse

Browse

Save this audlence

Help: Choose Your Audience

Audience Definition

/\ Your audience
selection is fairly
I / broad.

Snacifin Rraad

Audience Detalls:

s« Location:

o United States
= Age:

o 18-65+

Potential Reach: 190,000,000 pecple

Save your audience for
future use.
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Step Three: Setting the Ad Set
Budget and Schedule
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Setting the Budget and Schedule

How much do you want to spend?

Budget n Daily Budget * <25 nn
$25.00 USD

Schedule n Run my ad set continuously starting today

* Sel a start and end dale

Start 3/13/2016 & 3:05PM

End 4/13/2016 & 3:05PM
(Pacific Time)

Your ad will run until Wednesday, April 13, 2016.
You'll spend up to $775.00 total.

Optimization for  Page Likes - We'll daliver your ads to the right people 1o help you
Ad Delivery @ gel more Page likes al the lowes! cos!

Bid Amount ¢ * Automatic - Letl Facebook set the bid that helps you get the
most Page likes at the best price.

Manual - Enter a bid based on what Page likes are worth to
you.

When You Get Chargdchpression (CPM)
O More Options

Ad Scheduling @ Run ads all the time
Maore Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

More Options
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Setting the Budget and Schedule

How much do you want to spend?

Budget o | Daily Budget * = €25 nn Daily Budget v
$25.00 USD

Schedule n Run my ad set continuously starting today v Da"y BUdget

* Sel a start and end date

Lifetime Budget

Start 3/13/2016 & 3:.05PM
End 413/2016 & 3:05PM

(Pacific Time)

Select a daily or lifetime

Your ad will run until Wednesday, April 13, 2016.

Youl spend up 1o $775.00 total. budget for your ad.
Optimization for  Page Likes - Wa'll deliver your ads to the right people 1o help you If y()u are Setting d
Ad Delivery g ool re Page likes at the lowes! cot R o
Bid Amount ¢ * Automatic - Let Facebook set the bid that helps you get the 11fet]‘me budget, make
most Page likes at the best price absolutely Sure
Manual - Enter a bid based on what Page likes are worth to 1 . 99 o
you lifetime” is selected on
When You Get Chargddhpression (CPM) the dI'Op dOWIl mendu.

O More Options

Ad Scheduling @ Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

More Options

e ——————————— ca“ahancreek



Setting the Budget and Schedule

How much do you want to spend?

Budget s | Daily Budget * <25 nn
$25.00 USD

Schedule n Run my ad set continuously starting today

* Sel a start and end date Either I'un your ad
Stant 3132016 [ 3:05PM continuously (daily budget).

End 4/13/2016 & 3:05PM

(Pacific Time)

Or, set a start and end date
Your ad will run until Wednesday, April 13, 2016. and time (1ifetime budge‘t).

You'll spend up to $775.00 total,

Optimization for Page Likes - Wa'll daliver your ads to the right people 1o help
Ad Delivery g ool re Page likes al the lowesl! cos

Bid Amount ¢ * Automatic - Let Facebook set the bid that helps you get the
most Page likes at the best price.

Manual - Enter a bid based on what Page likes are worth to
you.

When You Get Chargdchpression (CPM)
O More Options

Ad Scheduling o Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

More Options
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Setting the Budget and Schedule

How much do you want to spend?

Budget s | Daily Budget * <25 nn
$25.00 USD
Schedule n Run my ad set continuously starting today

* Sel a start and end date

Start 3/13/12016 = 3:05 PM
End 4/13/2016 & 3:05PM

(Pacific Time)

Your ad will run until Wednesday, April 13, 2016.
You'll spend up to $775.00 total,

Optimization for Page Likes - We'll deliver your ads to the right people 1o help
Ad Delivery o ool r@ Page likes al the lowest co

Bid Amount ¢ * Automatic - Let Facebook set the bid that helps you get the
most Page likes at the best price

Manual - Enter a bid based on what Page likes are worth to
you.

When You Get Chargdchpression (CPM)
O More Options

Ad Scheduling @ Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

Automatic bidding allows
Facebook to help you get the
most of what you're

optimizing for and at the best
price.

More Options
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Setting the Budget and Schedule

How much do you want to spend?

Budget s | Daily Budget * <25 nn
$25.00 USD
Schedule n Run my ad set continuously starting today

* Sel a start and end dale

Start 3/13/2016 & 3:05PM
End 4/13/2016 & 3:05PM

(Pacific Time)

Your ad will run until Wednesday, April 13, 2016.
You'll spend up to $775.00 total,

Optimization for Page Likes - We'll deliver your ads to the right people 1o help you
Ad Delivery g ool re Page likes al the lowesl! cos

Bid Amount ¢ * Automatic - Let Facebook set the bid that helps you get the
most Page likes at the best price.

Manual - Enter a bid based on what Page likes are worth to
you.

When You Get Chargdchpression (CPM)
O More Options

Ad Scheduling o Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

“Ad Scheduling” allows you to
run your ad on specific days and
during specific times within
your schedule dates.

Available only with Lifetime
Budgets.

Ad Scheduling 6 Run ads all the time

* Run ads on a schedule
Ad scheduling only works with lifetime budgets.
Your ads will be served in your audience's time zone.
For example, if you select 8am - 10am, your ad will be served to people
from 8am to 10am in their local time.
12am 3am 6am 9am 12pm  3pm 6pm 9pm
Monday
Tuesday
Wednesday
Thursday
Friday

Saturday

Sunday

Every Day

B Scheduled hours are shaded blue

More Options
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Setting the Budget and Schedule

How much do you want to spend?

Budget n Daily Budget * <25 nn
$25.00 USD
Schedule n Run my ad set continuously starting today

* Sel a start and end dale

Start 3/13/2016 & 3:05PM
End 4/13/2016 & 3:05PM

(Pacific Time)

Your ad will run until Wednesday, April 13, 2016.
You'll spand up to $775.00 total.

Optimization for Page Likes - Wea'll deliver your ads to the right people 1o help you
Ad Delivery g get more Page likes al the lowesl

( St

Bid Amount ¢ * Automatic - Let Facebook set the bid that helps you get the
most Page likes at the best price.

Manual - Enter a bid based on what Page likes are worth to
you.

When You Get Chargdchpression (CPM)
O More Options

Ad Scheduling o Run ads all the time
Maore Options

Delivery Type & Standard - Show your ads throughout the day - Recommended

Maore Options

“Delivery Type” allows you to

switch from paced ad delivery to
deliver ASAP.

Delivery Type €@ + Standard - Show your ads throughout the day - Recommended
Accelerated - Show your ads as quickly as possible

callahancreek



Examples
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Example One

Business based in Lawrence, KS.

Sells a product or service
exclusively to dog owners.

Typical customer is female, aged
30+.

The city has a total population of
around 92,000. The business
can’t afford local TV, radio or
newspaper advertising but wants
to find an affordable way of
reaching new prospects.
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Example One

By setting specific
location, age and
gender, we have
narrowed our audience
to 20,000 Facebook
users.

Age O

Gender 6

United States
@ Lawrence, Kansas v

@ Include w | Add locations

Your audience location has been changed from United States to
Lawrence. Undo Change

A

Kansa
R +
v -
orence o

Qo
Clinton
Lake

@ Drop Pin

Add Bulk Locations...

30~ - 65+ w

Audience Definition

Your audience is
‘ defined.

Specific Broad

Audience Details:

= Location:

o United States: Lawrence Kansas
= Age:

o 30-65+
= Gender:

o Female

Potential Reach: 20,000 people
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Example One

By selecting specific
behaviors, we have
narrowed our audience
down to 6,600.

A smaller, better
audience.

Audience members fit
the exact geographic
and demographic
profile, and are known
dog owners. We only
target those people.

INCLUDE people who match at least ONE of the following €
Audience Definition

Behaviors > Purchase behavior > Pet products

Dog food and products /‘\ c\:gft:’: ea:.dlence is
Dog owners I

Specific Broad
Dog products

Audience Details:

= Location:
o United States: Lawrence Kansas
iterests or behav Suggestions = Browse = Age:
o 30-65+
= Gender:
o Female
= People Who Match:

o Behaviors: Dog owners, Dog food
and products, Dog products or
Dog products

Dog products

Potential Reach: 6,600 people
- —
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Example Two

Business based in Lawrence, KS.

Provides a home-based service
exclusively to dog and cat owners.

Customers are both male and
female of all ages, and are typically
home owners - not renters.

The city has a total population of
around 92,000. The business can’t
afford local TV, radio or newspaper
advertising but wants to find an
affordable way of reaching new
prospects.
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Example Two

Here, location is set to
Lawrence, KS and
minimum age is set to
24 to help eliminate
students and others
who are unlikely to
qualify as prospects.

wigdle NEW UUSLUITIT AUUIETIvE...
Locations @ | Everyone in this location v
United States
@ Lawrence, Kansas ~

@ Include v | Ad

Kansa
Riv
Clinton
Lake

Add Bulk Locations...

Age © 24~ - 65+~

Gender O “ Men Women

@ Drop Pin

Audience Definition

Your audience is
‘ defined.

Specific Broad

Audience Details:

= Location:

o United States: Lawrence Kansas
= Age:

o 24 -65+

Potential Reach: 51,000 people
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Example Two

We can layere two
types of detailed
targeting.

First, home ownership.

Second, dog or cat
owners.

We now have 15,000
prospects who live in
the city, are home
owners and who own a
dog or cat.

Detailed Targeting o INCLUDE people who match at least ONE of the following & Audience Definition

Demographics > Home > Home Ownership

Your audience
Homeowners l is defined.

S Qemnad

Suggestions Browse

Audience Details:
and MUST ALSO match at least ONE of the following g s Location:
© United States: Lawrence
Behaviors > Purchase behavior > Pel products K_ansas
= Age:
Cat food and products © 24 -65+
s People Who Match:
Cat owners o Behaviors: Dog owners,
Cat owners, Other pet
Cat products products, Pet products,
Pet care products, Cat
Cat products food and products, Dog
food and products, Cat
Dog food and products products, Dog products,
Dog products or Cat
Dog owners products
=  And Must Alsoc Malch:
Dog products o Home Ownership:
Homeowners

emograj ' ' Suggestions Browse
Potential Reach: 15,000 people

Exclude People or Narrow Further

callahancreek



Step Four: Creating the Ad
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Types of Ads

R T The types of ads you'll be able to
rkhinng - create will depend on the
Objective you select.

Jasper’s is a unique community destination for fresh, ultra-premium prepared

Depending on the Objective,
you’ll also be able to select ad
placements from:

« Desktop News Feed
e Mobile News Feed
 Right Rail

Jasper's Market

Stop by to today to check out our daily specials

o Instagram

Get Directions

o Facebook Audience
Network

f7 Like ¥ Comment ~ Share
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Types of Ads

Jasper's Market ifr Like Page
Sponsored - @

Jasper’s is a unique community destination for fresh, ultra-premium prepared
food.

e Desktop News Feed
e Mobile News Feed

Jasper's Market

Stop by to today to check out our daily specials

Get Directions

s Like ¥ Comment ~ Share
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Page Post Engagement - Photo

Jasper's Market ifr Like Page '
Sponsored - % Jasper's Market

Sponsored -

Jasper's Market is now open downtown! We feature a large selection of organic
produce to help you meet all of your family's cooking needs.

Jasper’s Market is now open downtown! We
feature a large selection of organic produce to
help you meet all of your family's cooking
needs.

0 Rohini Joshi 1 Comment 2 Shares

il Like B Comment 4 Share

1 Like 1 Comment 2 Shares

s Like @ Comment ~ Share

« Recommended image size: 1,200 X 900 pixels
« Text: Approximately 200 characters - TEST USING MOBILE PREVIEW
« Your image may not include more than 20% text

callahancreek



Page Post Engagement - Video

Jasper's Market il Like Page Jasper's Market
Sponsored - @
Sponsored -

Stop by Jasper's and take a look at our latest shipment of fresh produce!

Stop by Jasper’s and take a look at our latest
T — shipment of fresh produce!
\ -

FARS

NS

o

O 29 3 Comments 8 Shares

i Like B Comment # Share

29 Likes 3 Comments 8 Shares

s Like @ Comment ~» Share

« Text: Approximately 200 characters - TEST USING MOBILE PREVIEW
« Thumbnail image may not include more than 20% text

« mp4 format preferred

« File size: up to 1.75GB

« Maximum length: 45 min
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Clicks to Website - Link Ads

Jasper's Market
Jasper's Market il Like Page Sponsored -

Sponsored - @

It's fig season! Not sure what to do with figs?
It's fig season! Not sure what to do with figs? Here's a great dessert recipe to Here's a great dessert recipe to share.

share.

Fig Tart with Almonds
The simplicity of this tart perfectly ...  Learn More

www.jaspers-market.com

Q 78 5 Comments 11 Shares

il Like B Comment # Share

Fig Tart with Almonds

The simplicity of this tart perfectly accents ripe figs. If you don't have enough time to
make a handmade crust, pick up one of Jasper's pre-made pie crusts.

WWW.JASPERS-MARKET.COM Learn More

78 Likes 5 Comments 11 Shares

ifr Like @ Comment ~ Share

« Recommended image size: 1,200 x 628 pixels

« Headline: 25 characters

« Link description: 30 characters

« Your image may not include more than 20% text
« Includes optional Call to Action Button

Text: Approximately 200 characters - TEST USING MOBILE PREVIEW
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Clicks to Website - Carousel Ads

The Micro Bag

3-5 images and links within a single ad unit to direct people to specific locations on your website

« Recommended image size: 600 x 600 pixels
« Text: Approximately 200 characters - TEST USING MOBILE PREVIEW
« Headline: 25 characters

« Link description: 30 characters

« Your image may not include more than 20% text
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Local Awareness

Jasper's Market il Like Page Jasper's Market
Sponsored - @

Sponsored -

Jasper's is a unique community destination for fresh, ultra-premium prepared
food.

Jasper’s is a uniqgue community destination for
fresh, ultra-premium prepared food.

Jasper's Market
Stop in today! Get Directions
0 Valter Silva
ifs Like B Comment 4 Share

Jasper's Market

Stop by to today to check out our daily specials

Get Directions

s Like ¥ Comment ~ Share

Recommended image size: 1200 x 628 pixels

Text: Approximately 200 characters - TEST USING MOBILE PREVIEW
Headline: 25 characters

Link description: 30 characters

Your image may not include more than 20% text

Optional Call to Action button
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The 20% Text Rule

“Ads that have more than 20% text in their image won't be
approved to run on Facebook or Instagram. Too much text
can look like spam and make people think that your ad is low
quality.”

https://www.facebook.com/ads/tools/text overlay
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https://www.facebook.com/ads/tools/text_overlay

The 20% Text Rule

Headline

Description

Description i ' . , . .

Description i BUT, using Facebook’s Grid Tool it counts as 24%.
Description

Description

This text does not fill 20% of the image.

Description
Description

Click on all boxes that contain text to see whether
your image is covered by less than 20% text. Learn
more about how to do this in the Help Center.

Based on the boxes you've selected, your image is
covered by 24% text. If marked properly, this image
may not be used for an ad on Facebook or Instagram.
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Optimize for Mobile

Wh at 10 Oks great On thiS Screen Might be difficult to decipher on this screen
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Optimize for Mobile

Jasper's Market ifr Like Page '
Sponsored - % Jasper's Market

Sponsored -

Jasper’s Market is now open downtown! We feature a large selection of organic
produce to help you meet all of your family's cooking needs.

Jasper's Market is now open downtown! We
feature a large selection of organic produce to
help you meet all of your family's cooking
needs.

O Rohini Joshi 1 Comment 2 Shares

il Like B Comment 4 Share

1 Like 1 Comment 2 Shares

s Like ¥ Comment ~ Share

« When you create your ad, check text using the MOBILE PREVIEW to avoid cutting off text.
« Ensure context, value proposition and call to action are clearly visible to mobile users.
« Avoid small images, logos or text that might be difficult to decipher on a mobile screen.
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Additional Resources and
Recommended Future Learnings
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Creating Custom Audiences

Create a list of either email addresses or phone numbers using your customer data

Save your listin CSV or TXT format

Go to the Audiences tab in Ads Manager

Click the Create Audience button, select the Custom Audience option and then choose Customer List

Upload the CSV or TXT file list you previously saved or easily drag and drop your file to the Custom Audience box
Your Custom Audience will be ready in about 30 minutes

OO~ WN—
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https://www.facebook.com/campaign/landing.php?campaign_id=588744587850527&url=https%3A%2F%2Fwww.facebook.com%2Fads%2Faudience_manager%2F%3Faln%3Ddatafile
https://www.facebook.com/campaign/landing.php?campaign_id=588744587850527&url=https%3A%2F%2Fwww.facebook.com%2Fads%2Faudience_manager%2F%3Faln%3Ddatafile

Recommended Next Steps

Connect Your Facebook Ad Account to Instagram: http://bit.ly/1Uc3tZU

Try Facebook Lead Ads: http://on.tb.me/1pHsotB

Add Facebook Audience Networks to Your Targeting: http://on.tb.me/1Uc3zkr

Add a Facebook Pixel to Your Website: http://on.fb.me/21rWfAc

Move from Automatic to Manual Bidding: http://on.tb.me/1pq8L7P

Use Facebook Audience Insights: http://bit.ly/1SJzmrT

Understand and Use Facebook Ads Manager Reporting: http://on.tb.me/1pg803z
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http://bit.ly/1Uc3tZU
http://on.fb.me/1pHs0tB
http://on.fb.me/1Uc3zkr
http://on.fb.me/21rWfAc
http://on.fb.me/1pq8L7P
http://bit.ly/1SJzmrT
http://on.fb.me/1pq8O3z

Nonprofit Social Media
Management & Strategy on a
Limited Budget

Eric Melin
emelin@callahancreek.com
@SceneStealrkeric

City of Fort Collins, July 15 2016
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